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13–16Teachers & professionals

Suggested activities and answers
Target audience

Learners who are going online for their news and information. 

The internet has transformed the way that we get our information and 
connect with others, but these changes have not all been positive. With 
the growth of AI generated content and new technologies emerging, it is 
becoming increasingly difficult to know what to trust and who to believe. 
Reliability online was developed with the Childnet Youth Advisory Board 
and examines the reliability of the people, information and news that 
young people see online.

How to use this resource

This document has been designed to support the use of the interactive 
resource, Reliability online. There are suggested activities, printable 
versions of all the examples, and answers to the tasks. 

Reliability online

https://www.childnet.com/resources/reliability-online
https://www.childnet.com/resources/reliability-online
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Reliability online
This interactive resource teaches learners strategies and tests their 
understanding. There are three parts, each designed to become more 
challenging.  

You can access the interactive resource here: childnet.com/resources/
reliability-online

Part one – Reliable or not?

Learners look at posts and articles to 
decide if they can be trusted. 

Part two – Can you trust the news?

Learners are asked to identify if the news 
stories they see are examples of bias, 
exaggeration or alarmism.

Part three – Spot the signs

Learners are challenged to identify and 
point out the different signs and risks of 
posts. 

http://childnet.com/resources/reliability-online
http://childnet.com/resources/reliability-online
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Suggested activities

Individual or small groups

Write the advice

Print out a range of the posts and articles from the resource. Learners 
should choose one to focus on, consider what risks it contains, and 
write their advice. This could include top tips, steps they can take and 
memorable messages. The advice could then be shared with the rest of 
your group, or in your wider setting through displays or newsletters.

Individual

Create your own unreliable content 

Learners devise and create their own unreliable content. This should 
highlight some of the risks they have seen themselves or have knowledge 
of from using the resource. This activity can be completed either by hand 
or on a device. Here are some ideas of some content learners can create:

• A social media post (photos or videos) 

• A fake news story 

• An online scam pop-up

• A giveaway

• A social media profile

• A video of a live news event

Extension 

Once each learner has created their unreliable online content, it can then be 
reviewed by others in their class or group. Select one example to review as 
a class or group, where you can model how to spot the unreliable content. 
After the task is introduced, sticky notes could be supplied for the learners 
to jot down any unreliable content they can spot in each other’s creations.
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Small groups

Rank the risk 

Provide learners with paper copies of the posts and articles. Explain to 
the learners that the examples cover many risks and that some risks can 
cause more harm than others. Learners should then arrange them in the 
order from least risk to most risk by considering the impact it would have 
upon someone. Learners can then see how other groups have arranged 
them and discuss the differences between their rankings.

Individual or small groups

Create your own checklist  

Ask learners to create a reliability checklist to help people decide if 
something they see online is reliable or not. Learners could look at several 
examples and create one list or they may choose to focus on one of these: 

• Social media posts

• Influencers

• Online news

• Buying and selling online

• Videos e.g. deepfakes, AI filters…

Suggested activities continued
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Small groups

AI images – can you spot them? 

In small groups, provide learners with a mixture of images. The images 
will either be AI generated or not. Ask learners how we can tell which 
image is real and what advice they would give to others in this situation. 

Whole group

AI – have your say 

In this task, learners will have an opportunity to debate the positives and 
negatives of using AI. The learners should be split into two groups. One 
group should put forward a case for all the benefits of using AI whilst 
the other group should debate the negatives. Learners may use their 
knowledge and what they have found in the resource so far or research 
their topic further to explore aspects like generative AI and virtual 
assistants. Once they have prepared, bring the two groups together to 
present their points. After the debate, they should decide which side 
had the strongest reasons. To extend this learning, they could present 
to another group of learners and allow them to decide which side they 
agree with.

Suggested activities continued
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Part 1 – Reliable or not? continued
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Printable versions
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Part 2 – Can you trust the news? Printable versions



Part 2 – Can you trust the news? continued
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Printable versions
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Part 3 – Spot the signs Printable versions



ch
ild

ne
t.

co
m

/r
es

ou
rc

es
/r

el
ia

bi
lit

y-
on

lin
e

©
 C

hi
ld

ne
t 

In
te

rn
at

io
na

l 2
0

24

Part 3 – Spot the signs continued Printable versions
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Answers

Part 1 – Reliable or not?

Here are the untrustworthy aspects: 

Account JK43354g 
The username JK43354g looks like a bot account and so do some of the 
accounts commenting. Social media bots are computer programmes 
that allow people to mimic real users and manage multiple accounts. 
These bot accounts can be used to spread stories, make comments, 
like and follow. They often have suspicious usernames and make similar 
comments. 

The photo 
The post uses #cardiff but the photo is from Germany.

Here are the untrustworthy aspects: 

The photo and description don’t match 
This photo shows someone wearing the ‘brand new trainers’. Are these 
the trainers that they are selling? 

The comments 
Buyers seem unhappy. People are asking James to reply and for a 
tracking number, which suggests they have not received their items.

The hashtags 
Hashtags are generally used to get more views but may not be accurate. 
The trainers might not actually be real or cheap. 
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Answers continued

Here are the trustworthy aspects: 

The photo 
This is the Childnet logo. 

The text in the post 
This information matches what we told you about Childnet earlier. 

The post was liked by Childnet 
If Childnet’s official account liked it, it should be trustworthy. However, 
it is worth checking that it is actually the official Childnet account. 

Here are the untrustworthy aspects: 

The photo 
It is a screenshot from an old video. You might have noticed that the 
journalist and all the police officers are wearing face masks.   

The comments from DamnShane 
DamnShane appears to be a friend or acquaintance who knows that 
Activ1st is not even in London. They have spotted this image being shared 
around online even though it is old.

This is a difficult one to decide. The account could be seen as reliable or 
unreliable but it is a selective view of someone’s life. Here are the signs:

The photos 
The photos look like they have been chosen to show only the best bits of 
this person’s life. It is not an accurate view of their whole life. 

Editing 
These photos look edited to change how they look. 
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Answers continued

Here are the trustworthy aspects: 

The content is healthy and inspiring  
This influencer is showcasing a healthy lifestyle by fuelling her body for a 
long run. 

Photo 
The photo matches the description and is not advertising or promoting 
any products.

Verified account 
This is useful but we know that some social media allows people to buy 
verification. It is best to do some more checks. 

Here are the untrustworthy aspects: 

Clickbait headline and article 
The news story is about a non-league player who has been accused of 
stealing the donation money from a fundraiser.  However, the event only 
took place the day before the article was published and there is no solid 
evidence. 

Unnamed sources 
Neither the player, charity nor the supplier of the quote are named. They 
could be made up. 

The photos 
You can’t see the person properly in the photo on the right. For the car 
photo, AI photo editing was used to blur the number plate, erase people 
in the background, and take off the shop branding. 
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Part 2 – Can you trust the news?

Here are the signs of alarmism: 

The headline and quote  
Both are likely to make people worry. The quote implies that something 
terrible has happened. 

The photo 
Although this is a Shortfin Mako Shark, the photo chosen does make the 
shark look very scary. They could have used a photo of the beach. 

The article 
This reveals that the surfer was not seriously hurt and the minor surgery 
could have been a few stitches. It also states that these attacks are 
incredibly rare, and this is backed up by a comment from a marine 
biologist.

Here are the signs of exaggeration: 

The headline and quote 
The headline makes you think that the feud is real and has been going on 
for a while. Quotes should be credited to the person who said it.

The photo and social media comments 
Both women are smiling and the social media conversation looks like a 
joke between friends. There is no evidence that the smiles are forced and 
not genuine. 

The article 
The article uses exaggerated language. The fact that Linzi and Jazzlynn 
dressed the same is described as “agonizing,” leaving the two women 
“mortified.” It says that JazzLynn snubbed Linzi and builds up the feud 
even though they happily posed for photos together. 

Answers continued

Alarmism

Exaggeration
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Here are signs of bias:

The breaking news banner 
The tax cuts are not introduced with neutral or objective language. 
They are described as “welcome” and a boost for economic growth which 
suggests that the news outlet is in favour of the tax cuts. 

The text in the post 
The opening line highlights the prosperity and progress that the plans are 
designed to bring. Luna News also uses words like save, boost, secure and 
increase to show that they support the mini budget.

The comments 
People are challenging the post and calling out bias in the comments. 
One implies that Luna News will financially benefit from the plans.

Answers continued

Bias
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Part 3 – Spot the signs

Here are the signs that this post is unreliable: 

Filters and effects 
Ella has used the Glam Effect AI video filter to change the way she looks. 

Advertisement  
Ella has advertised her own product in this post and has not disclosed 
this information. If a post is an advertisement, a creator should use #ad 
or other labelling to inform their audience. 

Comments 
The comments are asking Ella if the post is an ad, showing it is clear she 
is advertising products without disclosing this. 

These people might not be reliable: 

Avaloves 
Ava is using this competition to get more engagement with her 
account. People entering the competition will drive up her followers, 
likes, comments and shares. Entrants are relying on avaloves to run the 
competition fairly. 

Ava.lovess  
This person is trying to impersonate avaloves and saying that j.lewis has 
won. It is probably a trick to get their personal information.  

Answers continued
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Here are the potential risks of believing this post:  

Body image 
Josh is implying that anyone can look like this if they follow him and his 
suggested workout. As a result, viewers may feel unhappy with the way 
they look and under pressure to make changes. 

Advertising 
The post is paid advertising for a supplement which may not be safe or 
suitable for young people. It raises the question about the responsibility 
of influencers and what they endorse.

Conflicting advice 
People are challenging Josh’s advice in the chat which makes it difficult 
to know who to trust. You’ll also see that manni09 is using this chat to 
promote someone else to follow. It is important to find what works best 
for you. 

Here are the signs that AI was used to create this video post:  

Missing wire 
Xavier Alexander’s left headphone wire is missing. Sometimes these can 
be very hard to spot and you need to look really closely.

Spelling error 
AI has been used to create the subtitles but there is a spelling mistake.  

The wording 
The caption “10k a month retire 21” does not make sense.

Answers continued



Childnet’s mission is to work in partnership with others around the 
world to help make the internet a great and safe place for children. 
We work directly with children and young people from the ages of 
3 to 18 on a weekly basis, as well as parents, carers, teachers and 
professionals, finding out about their real experiences online, and 
the positive things they are doing as well as sharing safety advice.

Explore more resources at childnet.com/resources

For further information and resources to use with your learners, 
head to: childnet.com/resources 

For help and advice on any concerns which may be raised whilst 
using this resource, or specific issues raised by your learners, have 
a look at our Teachers and Professionals Help and Advice pages at:  
www.childnet.com/help-and-advice/teachers-and-professionals
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